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Whilst every care is taken to ensure accuracy of articles herein,  
Beauty Without Cruelty cannot take responsibility for the accuracy of 
articles published in good faith.  With the exception of the cosmetic 
guide, editors, journalists and teachers are encouraged to use the 
articles herein. Suitable credit would be appreciated.  

 
Beauty Without Cruelty is primarily an educational organisation, 
focusing on issues that are often hidden from public scrutiny and 
one of these issues is the suffering of animals in vivisection and 
in particular the cosmetic industry.  We have for the past thirty-
five years or more published an approved product guide as a 
free service to the public. Our humane criteria are in line with 
internationally accepted standards and added to this is the need 
for all endorsed products to be suitable for use by vegans or veg-
etarians. 
However, we constantly receive requests from consumers asking 
that our standards of endorsement be broadened to include other 
criteria, such as not allowing the use of ingredients that may be 
harmful to humans, products being organic, no alcohol content, 
human rights issues in the ingredientsô countries of origin and, 
lately, excluding the use of palm oil.  BWC is not an environmen-
tal organisation and if we were to start including what is essen-
tially an environmental issue in our humane criteria, we would 
have to include all environmentally damaging issues that affect 
animals! 
Our standards of endorsement are narrow and are clearly de-
fined: BWCôs endorsement is solely based on the animal testing 
status of a company and other benefits such as the product be-
ing organic, environmentally friendly, alcohol free etc. is deemed 
a bonus, but not essential for endorsement. We make no other 
claims and those we do make are thoroughly investigated ac-
cording to internationally accepted standards. 
Palm oil is used in many different products, including food, cos-
metic and skincare products and household products and, while 
its use may not be part of our endorsement standards, it is an 
important issue that must not be ignored.  Orang-utans, whose 
survival as a species is being jeopardised by encroaching palm 
plantations, which decimate their forest habitat, need our help 
and as far as possible BWC encourages companies to replace 
palm oil with other oils and consumers must do the same. While 
many companies claim to use sustainable palm oil, this is a hotly 
debated issue, as the system that is in place is  fallible. Most sys-
tems intended to control lucrative, but environmentally sensitive 
resources, are open to abuse as happened with the system to 
control so-called ñlegalò ivory.  
The ubiquitous use of palm oil is an environmental threat to ani-
mals who have no other place to call home and while some palm 
oil is cultivated in Africa, it too could become a threat to animals 
on this continent, as it has become for the orang-utans. As con-
sumers, we have the power to change companiesô policies and 
those using palm oil are worthy of our attention. 
Beryl Scott 
National Chairperson   
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                                                BWC HUMANE GUIDE BWC HUMANE GUIDE             

Beauty Without Cruelty, est 1975, has grown into the 
biggest animal rights organisation in the country with 
the inclusion of Fur Free, African Vegan Outreach 
(AVO) and No Foie Gras (NFG) on board; all are inde-
pendent under the BWC umbrella. 
 
The mandate of the BWC humane endorsement has 
been made very clear on our website; no animal pro-
tein and no animal testing of product or ingredients, a 
fixed cut-off date and then later on, subsidiaries and 
holding companies were made subject to the same 
non-animal testing requirement. Cosmetic testing was 
all that BWC was concerned with initially and has over 
time become involved with the issues of animal exploi-
tation in general. 
 
When it comes to the humane guide and our efforts to 
encourage companies to utilise non-animal testing 
methods and endorsing those who comply with our 
criteria, BWC has never been and is not involved with 
issues of country of origin, fair-trade, sweat shop, or-
ganic, chemical/non-chemical ingredients etc. The 
core focus is on the use of animals as ingredients or 
for testing household products and personal care. 
 
Palm oil has become a hot topic for many, and rightly 
so. Palm oil is, in itself, plant based. But Palm oil is not 
the only badôun out there.  
 
The soya industry wipes out biodiversity, destroys soil 
fertility, pollutes freshwater and displaces communi-
ties. Soybean production expands the agricultural fron-
tier through fire and deforestation to clear ancient rain-
forests and displacing forest peoples further into natu-
ral rainforest ecosystems. Soy production has already 
destroyed 21 million hectares of forest in Brazil, and 80 
million hectares, including portions of the Amazon ba-
sin and may push the Amazon into wide-scale die-
back while causing abrupt, run-away warming. De-
struction of the Amazon forest is expected to increase 
the rate of global warming by 50 %, while causing 
countless species to go extinct.  
 
We must remember  that the bulk of soy  production 
goes to feeding animals who eventually land on 
someoneôs plate, and only a small percentage is for 
direct human consumption.  
 
Species continually disappear at a background extinc-
tion rate estimated at about one species per million per 
year, with new species replacing the lost in a sustaina-
ble fashion. Currently, 40 % of the examined species 
of planet earth are in danger and by the most con-
servative measure - based on the last century's record-
ed extinctions - the current rate of extinction is 100 
times the óbackground rateô. This illustrates that yes, 
the palm oil issue is a very real one, but every agricul-
tural endeavour is destroying natural lands, forests or 
ancient areas and the Orang-utan is but one of thou-
sands of species under threat.   

This observation in no way diminishes the horrors our 
red haired relations are suffering, but perhaps con-
sistency then demands that every manufacturer or sup-
plier that sells soy, animal flesh etc, which are direct 
contributors to a world-wide crisis, and all consumers of 
soy in any form, also be taken to task? Are the users of 
soy, for example,  facing the same onslaught as the 
those in the palm industry? 

Does this mean that consumers must accept the status 
quo? No, of course not. Consumers should be aware of 
the real cost of their purchase, and make informed deci-
sions. But it is all too easy to be drawn into single is-
sues, which can result in a blinkered view of the world, 
and while we should all be making considered and con-
scientious decisions, it is not always possible to tick off 
all the boxes on every item - we humans are capable of 
a myriad immoral, inhumane or unethical practices, esp 
when it comes to business.  

See http://www.bwcsa.co.za/issues/palm-oil on our 
website for more details on palm oil.  

COSMETIC TESTING 

If a company is claiming that their products are free from 
animal tested ingredients, they would be required by the 
Cosmetic, Toiletry and Fragrance Ass. and the Advertising 
Standards Authority to provide proof of these claims. BWC 
is an accepted independent organisation able to audit such 
proof. Until such time as a company can provide proof of 
such claims, they should be regarded as suspect. There is 
no charge made to companies whose products are en-
dorsed by BWC, ever, and they may, by arrangement, use 
the BWC name and logo on their products free of charge, if 
they so wish. 

Although the European Union has banned the testing of 
cosmetics products and ingredients on animals since 2009 
and a complete ban came into operation in 2013, ingredi-
ents are still being tested on animals outside the EU and if 
such ingredients are used in the manufacture of a cosmetic 
product, that would be unacceptable. While a company 
may not ask for animal tests to be conducted themselves, if 
they are using ingredients that have been tested either by 
law, or on behalf of others, they would also be guilty! 

We note some brands state 
clearly their products are not 
tested on animals ; again, we 
reiterate they may not test their 
final product, but the ingredi-
ents they use may have been 
tested by others, making it 
completely unacceptable. This 
is 'marketing' at work. 

To be blunt, if they are local 
and not on the BWC list, they are suspect. Period.  



BWC BWC   

We are delighted that along with No Foie Gras SA, a 
long time affiliate of BWC, Fur Free South Africa and 
African Vegan Outreach have also joined the BWC 
family.  
 
AFRICAN VEGAN OUTREACH 
 
 
 
 
AVO is an educational organization aimed at sharing 
the benefits of vegan living, which includes human 
health, the global impact and the suffering of all earth-
lings caused by animal exploitation.  
 
Veganism is not just a diet or a label. Veganism is the 
principle that human-animals should live without ex-
ploiting other-animals. Animal exploitation is all around 
us and in almost every aspect of our lives, whether it be 
the clothes we wear, d®cor, the cosmetics we use, or 
ñentertainmentò. AVO is a fact based organization,  fo-
cusing on the reduction of suffering of animals by high-
lighting the reality in South Africa and the African conti-
nent, and working towards positive change.  
www. africanveganoutreach.org or  
www.bwcsa.co.za/african-vegan-outreach 
 
FUR FREE SOUTH AFRICA 
 
The mission: To strive for the total abolition of all fur 
farms, where dogs, cats and other animals are subject-
ed to horrendous atrocities, and the use of fur world-
wide, through inter alia the following means: 
 

¶ Spreading information about the treatment of 
animals in the fur industry and the false labelling 
of fur products around the globe by means of 
demonstrations, the internet, fliers, radio etc. 

¶ Urging caring people everywhere to pledge nev-
er again to buy any item containing any fur what-
soever, even items labelled "faux" or by other 
names. 

¶ Requesting suppliers to refrain from buying and 
supplying items containing real fur and to be vigi-
lant against mislabeling. 

¶ Until the above has been 
achieved, to work towards 
ensuring the humane 
treatment of animals in 
the fur trade worldwide, by 
bringing pressure to bear 
on all governments, espe-
cially the Chinese govern-
ment, to promulgate and 
enforce the appropriate legislation.  

 
www.furfree.net 
www.bwcsa.co.za/fur-free-sa 
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NO FOIE GRAS SA 
 
No Foie Gras SA was started in 2008 and is committed 
to the removal of Foie Gras from restaurants and store 
shelves due to the cruel nature of the product. Foie 
Gras CANNOT be produced without causing immense 
suffering and distress. There is no such thing as cruelty 
free Foie Gras.  
 
Foie Gras is singled out world wide due to it defining 
the worst excesses of human greed and self indul-
gence of the few for fleeting taste, regardless of the 
cruel and painful process involved.  
 
While local suppliers defend the practice, independent 
research by some has resulted in a removal of stock 
from shelves. The Spar group and Fruit and Veg City / 
Food Lovers Market are amongst those that no longer 
sell FG, and the Conde Naste Best Hotel in the World, 
The Cape Grace, is in the company of the One and 
Only, the Table Bay and Sun City, all of whom pledged 
to remove FG from menus for good. 
www.nfgsa.co.za 
www.bwcsa.co.za/no-foie-gras 
 
FUNDING  
 
We were asked why we need funding. To pay for our edu-
cational programme; leaflets, magazine, DVD's, research, 
educational events; administrative costs; website; pro-
tests; lobbying all three tiers of government; occasional 
legal advice regarding our work; conferences and many 
other things that contribute to our being able to fulfil our 
mandate, which is to educate and inform the public about 
all animal exploitation and suffering.  
 
We also occasionally rescue abused animals; one such 
programme was when we rescued a number of cats from 
Robben Island who were being killed because they were 
thought to be killing natural wildlife on the island. BWC 
built and paid for a sanctuary for the rescued cats.  
 
We have committed to paying the food costs of 11 ba-
boons, freed from a medical research facility, who will 
spend their lives in a wonderful sanctuary, free from harm, 
at a cost of roughly R250 000, excluding annual escala-
tion.   
 
There is a great deal of behind the scenes work that goes 
on as well but as anyone should know, sadly nothing can 
be done without funding and the more funding we have 
the more we are able to do.  
 

We encourage supporters to get their free Wool-
worths My Planet card or to add BWC as a benefi-
ciary on their shopping card, (one can have sever-
al beneficiaries) and every shopping experience 
will add a little to the coffers, without costing the 
consumer anything!  There are many outlets that 
are on the My School/My Village/ My Plant sys-
tem, not just Woolworths.  
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        PAIN PAIN                 COSMETIC TESTINGCOSMETIC TESTING     

COSMETIC TESTING NEWS 
 
The European Commission has confirmed that it will 
uphold the original March 2013 deadline for the ban on 
the sale, within the European Union (EU), of any cos-
metics or cosmetics ingredients that have been tested 
on animals. This marketing ban means that companies 
all around the world that want to sell cosmetics in Eu-
rope will have to abandon animal testing for cosmetics 
that they want to sell in the EU.  
 
Before we get too excited we must remain wary of loop-
holes, such as companies selling in the EU, the USA 
and China, where animal testing is still done. If a com-
pany has a base in the UK and does non-animal testing 
there, but also has a base in the USA, for example, 
where they are currently testing, this does not make 
them humane in BWC's view - they are simply conform-
ing to EU law. There is no guarantee that products man-
ufactured in the EU will be the same as those sold in 
SA.  
 
L'Oreal told BWC that they would abide by the EU regu-
lations, but that they would also abide by the regulations 
of other countries outside the EU.  
 
Animal testing on cosmetics is still done in the US, Chi-
na, Japan and many other countries worldwide. L'Oreal 
also has manufacturing plants in other parts of the world 
e.g. the USA, so while their products manufactured in 
the EU may comply with EU regulations, we may also 
receive their products that were manufactured in the 
US, where animal testing on cosmetic products still oc-
curs! It is only when these companies cease any and all 
animal testing and their holding companies and subsidi-
aries comply with the same criteria that we may start 
breathing. 
 
BWC requires that a fixed cut off date of a minimum of 5 
years be in place before application of endorsement for 
SA companies. 
 
 
 
 
 
 
 
 
 
 
 
 

We are thrilled to have our first billboard up in 
Cape Town, along Marine Drive on the way to 
the West Coast.  
 
We need your support in order to have further 
outreach.  
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CRUSTACEANS FEEL PAIN 
 
In 2003, Queen's University showed that crabs not 
only suffer pain but retain a memory of it. The study, 
which looked at the reactions of hermit crabs to small 
electric shocks, was carried out by Professor Bob El-
wood and Mirjam Appel. 
 
Now, an article in BBC news reports that scientists 
also at Queens have found further evidence that crus-
taceans feel pain. A study has revealed that the shore 
crab responds to electric shocks and then goes on to 
avod them. Previous research has shown that prawns 
and hermit crabs also react to painful situations. 
 
The crabs reacted adversely to the shocks but also 
seemed to try to avoid future shocks, suggesting that 
they recalled the past ones. Why the study needed to 
be repeated is anyoneôs guess, and the suggestion 
that more pai studies be done to see whether there are 
any changes in gene expression, electrical activity or 
hormone release that is different from non-painful stim-
ulation is cruel, unnecessary and wasteful. 
 
The scientists say the findings suggest the food and 
aquaculture industry should rethink how it treats these 
animals. He pointed to practices in some fisheries 
where claws are cut from live crabs before the animals 
are thrown back into the sea. The European Food 
Safety Authority (EFSA) spokesperson said that while 
the organisation had concluded that fish could feel 
pain, in the EU, decapods were not classified as sen-
tient species, the subject of pain in crustaceans was 
"controversial" and a matter of data interpretation, alt-
hough the EFSA had previously recommended improv-
ing the welfare for these animals.  
                             
Of course, the fact we know that land animals are sen-
tient, intelligent and emotional beings has not prevent-
ed the farming industry from routinely neutering, tail 
docking, branding, de-beaking, de-toeing without an-
aesthetic and treating them as moving food from the 
outset (beef-cows, broiler hens) so why anyone would 
be naµve enough to think the industry would treat ani-
mals without eyelashes with kindness, is anyoneôs 
guess. 
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COSMETIC TESTING                                             COSMETIC TESTING                                               

The Body Shop state in their literature that if a supplier 
does not comply with their policy, they will find an ac-
ceptable alternative supplier or, failing that, will scrap 
the ingredient. In 1989-90, the company did not cut off 
the supplier of bath salts Heinrich Hagler after it 
learned that its ingredients were being tested on ani-
mals [documents disclosed during the Body Shop law 
suit against Channel Four in 1993.] In 1989, Hoffman-
LaRoche had been supplying The Body Shop for many 
years with Vitamin E Acetate for use in its sun screens.  
Hoffman-LaRoche performed animal tests on Vitamin E 
Acetate in 1989 for medical use; it ran more animal 
tests in 1991 for pharmaceutical use as an ingredient 
for sun screens. Throughout this period and beyond, 
the Body Shop continued to purchase Vitamin E Ace-
tate from Hoffman-LaRoche. [Hoffman-LaRoche testing 
documents 1989 & 1991.]  
 
The examples above and the other substantial loop-
holes in the Body Shop animal testing policy enabling 
the company to buy ingredients tested on animals for 
some purpose other than cosmetics, mean that the  
policy and its enforcement continue to cause concern. 
 
 "Gelatine is the material which forms the capsule of 
our bath beads and is a by-product of the meat indus-
try" [Body Shop 'Values Report 1995']  (reference McSpot-
light.org)  
 

LUSH  
 
BWC does not accept the LUSH argument that ótheir 
standards are too high to subscribe to Leaping Bunny 
or BWC endorsementsô  
 
From BUAV (British Union Against Vivisection) - The 
Campaign to End All Animal Experiments:  
 
"We understand that Lush runs a ósupplier specific boy-
cottô policy with no fixed cut-off date as required under 
the Humane Cosmetics Standard (HCS).  
 
Lushôs óboycottô policy would in theory allow them to 
continually make use of new ingredients that have re-
cently been animal tested. For example, a supplier that 
has continued to test on animals up until yesterday, 
would effectively be available to supply Lush today. By 
contrast, a fixed cut-off date creates an immovable óline 
in the sandô that clearly states to suppliers and custom-
ers alike that no animal testing cannot be conducted 
after that date.  
Companies with fixed cut-off dates provide an incentive 
for suppliers to stop testing now ï and the more of 
them that comply with the HCS, the more pressure 
there is on ingredient manufacturers. We know the peo-
ple at Lush are sincere in their opposition to animal 
testing and they have done some great work in pushing 
the issue forward. However, as their policy is not con-
sistent with the criteria of the HCS, we cannot approve 
them at the moment."  

 THE BODY SHOP 

We are so often asked about the Body Shop and why we 
don't accept their humane claims: 

A company internal memo in May 1992 (produced by the 
monitoring officer of the Body Shop) stated that 46.5% of 
ingredients had been tested on animals [Private Eye re-
port of Body Shop / Channel 4 courtcase.]  

In 1989, the Body Shop changed its slogan from "Not 
Tested on Animals" to "Against Animal Testing" - the 
former statement was clearly untrue. Concurrent to the 
change, Body Shop was successfully prosecuted by the 
German government for misleading advertising] The 
court ruled that since all cosmetic companies use ingre-
dients tested on animals by third parties, claims that 
products were "not tested on animals" and that "we test 
neither our raw materials nor our end products on ani-
mals" were misleading [Higher Regional Court Dussel-
dorf case 34-0-202/89.]  

In 1996, the European Union's Department of Trade & 
Industry announced that the Body Shop's "against animal 
testing" label and symbols such as a tortured white rabbit 
(used frequently in their marketing) deceive consumers 
and would be banned so as to "avoid any misleading 
claims". 
 
The Body Shop's animal testing policy up to 1997 
(allowing ingredients tested on animals five years previ-
ously to be used) was described by many concerned 
about animal welfare as a complete sham [eg. Fund for 
the Replacement of Animals in Medical Experiments 
(1993).] In the face of this criticism, the Body Shop have 
adopted a new policy, stating no ingredients will be used 
that have been tested on animals since 31/12/90] But the 
new policy does not exclude ingredients tested on ani-
mals since 1990 which were tested for some purpose 
other than cosmetics.  

Jon Entine states that "since most chemicals are devel-
oped for medicinal use, this effectively renders the ban 
ineffective" ["Squandering the Intregrity Premium" (Feb 
98).] See information on Vitamin E Acetate in the follow-
ing reference]  

In addition, other companies have adopted cut-off dates 
much earlier than 1990 [eg. Honesty Cosmetics - 1975.] I 

n their brochures and press handouts, the Body Shop 
maintain that their campaign has been enormously effec-
tive in getting suppliers to curtail animal testing] It 
claimed that ICI (a large UK-based chemical company) 
"changed its policy and agreed to sign the Body Shop's 
five-year rule declaration" [Body Shop brochure 1993.] A 
spokesperson for ICI called the Body Shop's statement 
"utterly ridiculous" and said ICI had never been licensed 
to test chemicals for cosmetic purposes] ICI regularly 
tests chemicals on animals for other uses. [ICI statement 
9/9/93.] 
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  VIVISECTION                              VIVISECTION                                

In answer to regular queries regarding the two stores be-
low: 
 
Clicks Stores - Quote regarding their private label prod-
ucts:  "....some of the beauty products on Clicks' shelves 
may contain new ingredients that have been tested on 
animals".  
 
Other companies impose a fixed cut-off date on their use 
of animal tested ingredients, as is required by Beauty 
Without Cruelty, so why not Clicks? 
 
Pick n Pay Green Range has been in the process of ap-
plying for endorsement since 2010 and still nothing, de-
spite regular follow ups with repeated requests for the 
required information.  
 
VIVISECTION  
 
Health officials have known for decades that smoking cig-
arettes causes disease in nearly every organ of the hu-
man body and that animal tests are poor predictors of 
these effects. Yet tobacco companies and the contract 
laboratories that they hire continue to conduct cruel, irrel-
evant animal tests on new and existing products. In tests 
that many people donôt realize are still being conducted, 
animals are forced to breathe cigarette smoke for up to 
six hours straight, every day, for as long as three years. 
Last year, experimenters, on behalf of Philip Morris, 
stuffed thousands of rats into tiny canisters and pumped 
tobacco smoke directly into their noses for six hours a day 
for 90 consecutive days before killing and dissecting the 
rats, and in another experiment, hundreds of mice and 
rats were forced to eat food laced with tobacco for three 
months, subsequently developing hair loss, swollen geni-
tals, and skin ulcers before being killed.  These barbaric 
experiments do not help to make smoking any safer or 
shed light on what we already know: that smoking is 
harmful!  
 
Belgium, Estonia, Germany, Slovakia, and the U.K., have 
banned tobacco product and ingredient tests on animals.  
 
The rate of cancer per capita has gone up and not down, 
due to our lifestyles and still, the animals suffer, in vain.  

 A recent study published by medical journal Lancet pre-
dicts that South Africa could see an increase of 78% in 
the number of cancer cases by 2030. We can cure can-
cer in mice. How does that help humans?  
 
Cosmetic testing on animals is inhumane, unnecessary 
and ineffective. Research using animals kills people, 
tortures animals and is costly. Animals are used in to-
bacco, alcohol and drug abuse studies, the manufac-
ture of commercial products - such as household clean-
ers, the pharmaceutical industry, agriculture, toxicologi-
cal studies, education and in many other ways. Animals 
are scalded, burnt, drowned, electrocuted, poisoned 
and killed, all in the name of science and often without 
the benefit of anaesthesia or analgesics.  
 
They don't smoke, drink, overeat, make war, yet they 
suffer for our failings and as results are not directly ap-
plicable to humans, it is even worse. Every time we 
brush our teeth, wash the car, do laundry, shower or 
any one of a myriad day to day things, it has been at 
terrible cost of many millions of animals every year.  
 
Even so, medicine kills tens of thousands of people 
annually, despite the promises of animal testing. Even 
though thousands of animals will have been poisoned 
to death to establish a so called lethal dose of, say floor 
cleaner, doesn't make it any less dangerous! There are 
viable, available, reliable and cost effect options out 
there and we are not making enough use of them, if at 
all.  Please use the humane guide found 
www.bwcsa.co.za/downloads. 
 
Two dozen people said a resounding NO to animal 
testing in Rondebosch, for World Week for Animal In 
Laboratories in April, wearing lab coats and surgical 
masks. 500 humane guides and easily 500 or more  
pamphlets distributed to passers-by and motorists.  
 
BWC also had a table at UCT on a sweltering day, 
where 1000 leaflets / humane guides were distributed, 
there were many newsletter signups and some intense 
and interesting interaction with the students around the 
issue of vivisection.  
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CIRCUS         CIRCUS           

While a BWC member  has received three such letters, 
early in 2013  BWC received a letter of demand from a 
circus, threatening legal action if we do not refrain from 
contacting the client, shareholders, directors, clients and/
or employees; making and/or publishing any false state-
ments about the client, his circus, his friends, family mem-
bers, colleagues, animals and clients, alleging that the 
client abuses his animals or that the client is cruel to his 
animals, contacting the clientôs venue hosts and picketing 
outside the client business or business venues.  
 
Now, to be very clear; neither BWC nor any committee 
member or employee has ever threatened, made false 
statements, or alleged abuse or cruelty. It is our constitu-
tional right to demonstrate and educate the public about 
the world wide accepted facts about the inclusion of ani-
mals in a circus.  
 
BWC has never maligned the owners, their friends, fami-
ly, shareholders or anyone connected with the circus. 
That the client is 'fearful' of the wellbeing of themselves 
and their friends and family has nothing whatever to do 
with BWC. BWC has always maintained that the organi-
sation would be the first in line to promote circuses who 
choose to use human acts only. 
 
Wild animals (even captive-born animals) should not have 
to learn tricks to amuse humans, they belong in the wild, 
or at least a sanctuary where they can lead safe, close to 
normal lives. There is a plethora of evidence to confirm 
that circus animals suffer stress due to long periods of 
confinement, a lack of appropriate social interaction, they 
spend months travelling with no opportunity to establish 
an area of their own, there is an inability to forage/hunt or 
carry out any natural, normal behaviour. A natural envi-
ronment cannot be reproduced in a circus and the con-
stant travelling with the attendant noise, handling by hu-
mans and bright lights are all added stressors. The oppor-
tunity exists to home local circus animals at SA sanctuar-
ies, where they may have a close to normal, safe life, free 
from exploitation. 
 
Bolivia and Peru have banned the inclusion of all animals 
in the circus due to inherent cruelty, and the Dutch, Croa-
tia, Austria, Greece, Costa Rica, Israel and Singapore 
have banned the inclusion of wild animals for the same 
reason. In Spain, more than 60 cities have enacted bans 
on animal circuses! Countries considering bans include 
Ecuador, Columbia, Brazil and the United Kingdom, 
which already has a majority vote of 50 MPs in favour of a 
ban. 
 
We welcome circuses that have human acts, who are 
there by choice. We applaud the trapeze artists, jugglers, 
clowns and others who inspire gasp-inducing wonder. 
Just leave the animals be.  
 
We will continue to educate the public and work toward 
both the barring of animal circuses from the Cape and 
having the animals relocated to a sanctuary where they 
can live a safe and close to natural life, free from exploita-
tion. 

BWC was one of the organisations present at a protest 
in Wynberg, Cape Town, at which protesters were 
heckled and then gutter-level verbal abuse from mem-
bers of the circus folk was hurled at Beryl Scott. The 
police were informed and we have reserved the right to 
lay a charge should there be a repeat performance. 
 
We are pleased to note that we are no longer alone in 
this campaign, we have a couple of welfare organisa-
tions supporting and assisting and after the Carte 
Blanche expose, there has been far greater public in-
put.  
 
A number of demonstrations against animals in the cir-
cus have been held in Cape Town, Johannesburg and 
elsewhere in the country and are on-going, and several 
thousand leaflets have been distributed. . 
 
 
After hours of distributing leaflets the following observa-
tions were made; 
 
a) Probably 90% or more people want a leaflet when 
they see the anti-circus teeshirt and the leaflet itself 
b) There has been so much positive response from 
folks saying they agree with the viewpoint of no animals 
in the circus 
c) In CT, only one man shoved the leaflet back and was 
hostile in his defence of the circus, demanding to know 
why the leafletor was 'upsetting people'. 
 
There has been good media coverage of the BWC 
demonstrations and BWC was on Cape Talk along with 
a circus owner where the respective viewpoints were 
aired. 
 
Supporters of animal rights believe that animals have 
an inherent worthða value completely separate from 
their usefulness to humans and that every being with a 
will to live has a right to live, free from pain and suffer-
ing.  
 
Most of us grew up eating meat, wearing leather and 
going to circuses and zoos, never considering the im-
pact of these actions on the animals involved. 
 
The necessity of regular transportation means that the 
circus can never provide an appropriate home for wild 
animals. Despite circuses' high-minded claims, they are 
entertainment, not education. Watching wild animals 
perform tricks does not teach our children respect or 
appreciation for animals, nor does it help animals in the 
wild.  
 
Circuses teach children that it's acceptable to exploit 
and mistreat animals for amusement. Further, no re-
search has shown that attending circuses increases 
public concern about a species or what steps are being 
taken to ensure their survival in the wild.  
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BWC is insistent about not engaging with those 
against whom we protest, being polite -yes, even on 
your own wall on fb or in your e-mails - and not speak-
ing to the press at BWC events, because ranting, call-
ing people names, hate speech, incorrect information 
about the cause and bad behaviour is detrimental to 
the reason we are working. Everyone who is doing 
someone for the animals is judged by the one or two, 
who say things or behave without due and careful con-
sideration, and public understanding, empathy for the 
animals and support for what we do is very much 
needed. 
 
The K90 Centre in the East Rand cancelled the up-
coming Brian Boswell Circus event that was to start 30 
Apr- 12 May. This follows a school in PE, Walmer 
School board, that cancelled the circus, which has 
generated much media interest.   
 
Furthermore the Silk Bazaar, unable to cancel the ex-
isting contract has made the following statement: "We 
love animals and are concerned about the inhumane 
treatment of the animals at the Circus , therefore we 
will not allow the circus to have access to our land in 
the future until all wild animals are removed from the 
circus and their acts. As we are unable to cancel our 
contract, we have decided to donate the funds re-
ceived to the Kruger National Park so that we do not 
benefit from any of the money and that wild animals 
benefit." Regards Mohamed Boundary,  Silk Bazaar 
 
Well done to the venues who have taken a stand 
against animal exploitation! 

For 4000 years elephants have been captured from the 
wild. The capture of elephants, traditionally, and as 
practiced in South Africa today, severs the bonds that 
connect an elephant with his companions, his mother 
and family. If a calf is to survive to adulthood he must 
form intense and close bonds with his family, especially 
his mother. The capture of a calf and his removal from 
a family group has an immense psychological impact 
on the calf which can be clearly seen in the adult be-
haviour of South African ócullô orphans or the tragic 
deaths caused by captive elephants in India. 
 
Training elephants is, all too frequently, 'tradition; the 
breaking and training of elephants has largely remained 
unchanged. In 1998 Malays were brought to South Afri-
ca to both train the Tuli calves as well as to teach the 
training technique where the young elephants, already 
traumatised, were then deprived of physical and psy-
chological nourishment, beaten, prodded, and chained. 
More recently, these same methods were applied to the 
Selati calves: traumatizing capture and separation fol-
lowed by solitary, and for an elephant, terrifying con-
finement, chains tight so that the calf is stretched out in 
a totally vulnerable position, punishment by poking with 
an ankus for any normal exploratory elephant behav-
iour, small rewards of goodies for docile behaviour or 
for the performance of tricks. These methods are used 
wherever elephants are trained for circuses or wherev-
er elephants must perform on demand for humans. 
This is standard industry practice, but that does not 
make it humane or ethically acceptable. No elephant 
willingly allows someone to mount and ride them. There 
is no such thing as positive reinforcement training when 
it is mandatory to break an elephants spirit first!  
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This information on big cats has been shared by Dra-
kenstein Lion Park, a rescue and sanctuary facility 
near Paarl.  
 
óAs an organization that has been involved in the res-
cue, rehabilitation and lifetime care of a number of res-
cued circus big cats, it is our opinion that a circus can-
not offer an animal like a lion or tiger even the most 
basic environmental conditions to allow any form of 
natural behavior. Even though captive bred, circus big 
cats still require the space and habitat to engage in 
limited natural behavior. A circus trailer and small exer-
cise cage do not and cannot meet even these most 
basic needs, there is no space for these animals to 
even build up to a full speed run, climb or claw at a 
tree or even get away from each other! 
 
Added to this is the additional stress of being housed 
in unnatural social groupings in close proximity to other 
species of big cats. Lions and tigers should not co-
habit in the same space and it would be completely 
unethical if these to species were allowed to cross 
breed. The sexes of the big cats housed probably add 
to stress levels as the males would be in constant 
competition to be dominant and mate (unless of course 
the females have been surgically sterilized). Circus 
animals have to perform under unnatural conditions in 
cramped spaces in a noisy environment. Anyone with 
a dog will know the effects fireworks have on their pets 
once a year at Guy Fawkes, circus animals are ex-
posed to amplified music and sound effects every 
show! 
 
There is much debate about circus training methods 
and claims that only 'positive reinforcement' is used. It 
stands to reason however that a degree of dominance 
is involved in training an apex predator who would un-
der normal circumstance not hesitate to attack a hu-
man in confined quarters, one has to question how this 
type of dominance is achieved over a 250 kilogram 
predator? 
 
The reality is that any fixed based exhibit (e.g.. a zoo) 
would not be allowed to keep animals like lions and 
tigers in such confined quarters, yet for some reason 
the law allows circuses to do so.ô 
www.lionrescue.org.za 
 
The Belgian government has approved a new law that 
bans all wild animals from circuses; this makes Bel-
gium the fifth country within the EU to put an end to the 
keeping of non-domesticated animals in circuses.  
Plus, the  Cypriot parliament has voted to amend their 
Animal Welfare Law in favour of a total ban on the use 
of all animals (wild and domestic) in circuses. Roughly 
translated from Greek, the amendment reads: ñThe 
installation and operation of circuses that include in 
their programme any species of animal, whether to 
perform, parade, or simply appear before the public, is 
prohibited.ò  

St Patrickôs College in Kokstad, KZN withdrew their 
permission to have Mclaren Circus set up at the school  
 
This is not the first school to have done so, and surely 
not the last; we have no doubt the schools will welcome 
the circus back with open arms when they are animal 
free!  
 
All The Fun (Shun) Of The Circus! 
 
(I have been so moved and angered by the way animals are 
transported, caged, trained and used in circuses that I have 
written this poem. It is the out pouring of how I feel and what 
perhaps the animals would like to tell us, if we would just lis-
ten! ) 
 
You clap and cheer as we perform, 
you see this as the perfect norm. 
You cannot see what we all mourn, 
you see us all as dumb with brawn. 
 
We hear you as you shout and scream, 
we see you with your big ice cream. 
We watch your faces as they beam, 
we hold on to our treasured dream. 
 
You never see what happens here, 
You wouldnôt know just what we fear. 
You never meet the marketer, 
you walk away then disappear. 
 
Please think of us as you depart, 
please help us take our chains apart. 
Please heal our wounds as they do smart, 
please open up your human heart! 
 
Sent to us by Teresa Harrison-Best Catawall.com 
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Ban Animal Trading, a BWC initiative, originated in 
Johannesburg.  
 
When it comes to animal breeders, our contention is 
that, as far as breeders are concerned, animals should 
not be produced for sale like so much merchandise.  
 
We have existing breeds to be sure, due to human 
demand for specific traits, but this is often at the ex-
pense of the health and well being of the animals con-
cerned. Hip dysplasia, skin conditions, breathing prob-
lems and more.  
 
A BBC investigation into dog breeding problems for 
example, confirmed animals suffering from genetic 
diseases following years of inbreeding. It says physical 
traits required by the Kennel Club's breed standards 
have inherent health problems and other problems 
occur because of exaggerations bred into dogs by 
breeders. Boxers can suffer from epilepsy, pugs have 
breathing problems and bulldogs are sometimes una-
ble to mate or give birth unassisted. We do not NEED 
pedigreed breeds, there are millions of gorgeous, lov-
ing animals needing homes, right now! Making money 
from the breeding and selling of animals for human 
benefit in whatever form, whether they are dogs or 
lions, parrots or seals is against what BWC stands 
forðthe right of animals to exist in their own right. 
While we do not imply or suggest that all breeders are 
unscrupulous back-yard mill owners, we do not consid-
er that breeding animals for profit is acceptable. 
 
We had a very successful protest in Johannesburg of 
almost 80, against City Pets, the first of several and 
plans are in place to campaign for a change in legisla-
tion. Animal Rescue Organisation, Animal Welfare So-
ciety SA and Cart Horse Protection Society all support 
this BWC initiative.   
 
The protest against the sale of animals by pet shops, 
has brought together the interests of both Animal Wel-
fare and Animal Rights organizations.  
 
It is important to understand why these organizations 
do not support animal trading pet shops, and why they 
are protesting against all animal selling pet shops. 
 
The majority of pet shops in South Africa, sell any ani-
mal to any purchaser, and that once the animal has 
been sold, these pet shops no longer have any re-
sponsibility relating to the welfare of that animal.  
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Animal Rights and Animal Welfare groups do not be-
lieve that pet shops should be trading animals. Pet 
shops do not promote responsible pet ownership for 
the following reasons: 
 
1 animals do not receive permanent identification (e.g. 
Microchip); 
2 pet shops often do not provide appropriate veterinary 
attention to the animals in their care; 
3 pet shops promote and encourage impulse buying; 
4 pet shops promote the indiscriminate breeding of 
animals, as these animals are not sterilized, and 
5 it is without a doubt that pet shops contribute hugely 
to the domestic animal overpopulation crisis in South 
Africa. 
 
The campaign against pet shops selling animals has 
been organized because: municipal bylaws are not 
adequate and do not address sufficiently the over-
breeding of animals;  there is no legislation that forces 
owners of pets to have them sterilized. The result is an 
explosion in the number of unwanted animals;  animal 
shelters and animal rescue groups in the Witwaters-
rand area, where this campaign has started off, cannot 
cope with the current numbers of abandoned and 
abused animals. There are simply too many animals 
who are sold in this area to persons who are not com-
petent to care for them. These animals mostly end up 
in shelters (if they are lucky), and many of them have 
to be euthanised because there are not enough good 
homes. By selling animals, pet shops are contributing 
to a growing problem that animal welfare and animal 
rights organizations have to deal with. 
 
All shelters and animal rescue groups have well-
administered adoption programs. These include re-
quirements that all animals who are put up for adop-
tion, must be sterilized; prior to any person being al-
lowed to adopt a pet, the shelters and rescue groups 
conduct a home check to ensure that the applicant is 
fit and proper to adopt the animal and that the physical 
conditions where the animal will be kept, are adequate 
to ensure his/her welfare. Pet shops do not perform 
any of these functions. 
 
The protest against any particular pet shop is not 
aimed at supporting or advancing the competitors of 
that pet shop. BWC has taken these issues to the leg-
islature.  
 
We applaud vet stores who sell supply for our compan-
ions, but pet shops promote impulse buying of animals 
and contribute to puppy mills. Taking an animal com-
panion into your home is a lifelong commitment and 
the needs of the animal in question must be taken into 
account. A demo on 24 March saw upwards of 150 
people taking part and by all accounts the numbers of 
people wanting to take part at future demos is growing.  
 
 

When you understand that live animals are the pet deal-
erôs ñstock in tradeò, you will realise that they are treated 
as ñobjectsò ï a means to an end, for generating income 
for the trader.  They are bred for no other purpose. You 
have the ability to shut down this industry that views our 
best friends as breeding machines. To be part of the solu-
tion, donôt shop ï adopt. 
 
The BAT group is working tirelessly toward effecting 
change in the minds of the public and local Govt regarding 
the trading of animals in pet shops, for a start.  
 
Fur farms, petting zoos, the shipping of live animals for 
slaughter elsewhere and canned hunting also form part of 
this initiative.  
 
In Jhb, people set up trailers and where elsewhere they 
sell fruit or firewood, here they are selling puppies! We 
understand the need to provide self employment, however 
exploiting others in order to do so is unacceptable.  
 

ADOPT, 
DONôT SHOP. 
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PETTING ZOOS 
 
 
Most people don't consider having their photo taken 
with a cute cub or having a cuddle as harmful. The 
truth is, they are the product of factory farming 
where the cubs are removed, so that the mother can 
produce another litter in six months time, as opposed 
to two years time, if she had the opportunity to raise 
her own offspring. These factory farmed cubs are often 
kept in unsuitable cages with little regard for their so-
cial requirements. What happens to these human im-
printed animals when they have outgrown their cute 
factor? They cannot be rehabilitated or sold to game 
reserves. They end up being shot by people with more 
money than sense and decency.  BWC is working in 
conjunction with CACH (Campaign Against Canned 
Hunting) to bring Canned hunting back to the fore, as it 
remains a blot, one of several, on the landscape of 
South Africa. 
 
How educational are petting zoos?  What children real-
ly learn when they see animals in petting zoos is how 
frightened animals behave in captivity and that it is 
acceptable for them to be stressed for entertain-
ment.  Caged animals, even traditionally domesticated 
animals like goats, pigs, donkeys, and sheep, suffer 
from boredom and disorientation. Pigs confined to 
small spaces and deprived of the company of other 
pigs can become destructive and dangerous. Separat-
ed from normal social groups and natural habitat, the 
stress of captivity is heightened by unusual noises, 
closeness to animals of other species, and the lack of 
shelter where animals can avoid contact with humans 
if they choose. 
 
Petting zoo operators perpetually breed or purchase 
animals so that they will have an endless supply of 
ñcute babies" to draw crowds. These babies are prem-
aturely removed from their mothers, denying them the 
natural socialization process needed for normal devel-
opment and then these frightened, helpless babies are 
mauled by excited for our entertainment. Older ani-
mals are simply disposed of when they have exhaust-
ed their usefulness.  Baby animals bring in visitors and 
money, but this incentive to breed new baby animals 
leads to overpopulation.  
 
Surplus animals are sold not only to other zoos, but 
also to circuses, canned hunting facilities, and even for 
slaughter.  

The vast majority of captive breeding programs do not 
release animals back into the wild. The offspring are 
forever part of the chain of zoos, circuses, petting zoos, 
and exotic pet trade that buy, sell and barter animals 
among themselves and exploit animals. 
 
Removing individuals from the wild will further endan-
ger the wild population, because the remaining individ-
uals will be less genetically diverse and will have more 
difficulty finding mates. 
 
If people want to see wild animals in real life, they can 
observe wildlife in the wild or visit a sanctuary. A true 
sanctuary does not buy, sell, or breed animals, but 
takes in unwanted exotic pets, surplus animals from 
zoos or injured wildlife who can no longer survive in the 
wild. 
 
Children who visit petting zoos often bring home much 
more than their parents bargained for as petting zoos 
can infect children with potentially lethal bacteria. 
 
There is something inherently wrong with taking chil-
dren to pet domestic and 'farm' animals, and then feed-
ing them some of those same animals later!  
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BWC was invited to participate in an NG Kerk initiative, 
where the minister wishes to focus on the good stew-
ardship of creation commandment, hence their first 
eco-expo for the church community specifically and the 
public in general. 
 
What an amazing day! A slow yet steady stream of 
folk, so receptive to the idea of humane choices in per-
sonal and household care as well as food choices.  
 
BWC distributed humane guides, with referrals to the 
stand opposite, that sold 4 BWC approved ranges. The 
evils of cub petting and elephant riding were dis-
cussed, food discussions as well as chats about the 
#'s of animals used for testing and the impact of all 
those poisoned bodies on the environment.  
 
Fry's kindly supplied crumbed nuggets and braai 
sossies as samples, which went down a treat and in-
troduced a traditional meat and potatoes community to 
other options that, besides the obvious, also save on 
energy, due to the pre-cooked nature of the products.  
 
 The men (and the children, of course, loved the nug-
gets in particular) were often more willing to try the 
vegan offerings, and were, overall, incredibly enthusi-
astic about the taste and texture, with questions about 
where to buy, how to prep etc! This led to great con-
versations about environmental and human impacts of 
meat consumption and with the literal exception of two, 
all were willing to commit to reducing their animal prod-
uct intake at least a full day a week. If thirty families do 
this, it would make a significant difference over a year!  
 
We were so well received, it was wonderful! BWC has 
promised to attend again, after being entreated to par-
ticipate in future events.  
 

 

Latest performing animals news in South Africa is that 
animal handlers can no longer simply get a quick per-
mit from the local magistrate to use or train animals, as 
the SPCA won a case in the Constitutional Court.  
 
Currently permits are issued by magistrates and the 
welfare of the animals is rarely considered as magis-
trates do not have the necessary expertise in this area. 
The court gave the government 18 months to rectify the 
unconstitutionality of the Performing Animals Protection 
Act, but this has now been set at 6 months.  
 
It is to be expected that the act is amended and a com-
mittee of animal experts formed that would consider the 
granting of permits for animal training and performance 
use, including representatives from the SPCA, the Dept 
of Ag, Forestry and Fisheries and a vet.  
 
This amendment would affect performing and 'working' 
animals, such as those in the security industry.  
 

***************************** 
BWC India's Diana Ratnagar sent us this information: 
"In response to persistent demands from animal activ-
ists and the growing international trend of animals no 
longer being used to test cosmetics, at long last in Feb-
ruary 2013, the Drugs Controller General of In-
dia issued a directive to indefinitely suspend such tests 
till adequately validated non-animal methods are in-
cluded in the safety standards by the Bureau of Indian 
Standards (BIS). Then in June 2013, BIS removed ani-
mal-testing from its cosmetics standard and made non-
animal alternative tests mandatory. If manufacturers 
desired to test new cosmetic ingredients or their fin-
ished products, they would need to obtain approval 
from the Central Drug Standards Control Organisation 
and it would be granted only after having complied with 
the non-animal tests. Furthermore, if a manufacturer 
tested a cosmetic product on animals, it would attract 
the provisions of the Drugs and Cosmetic Act making 
the company's management liable for imprisonment up 
to 10 years and/or a fine up to Rs 10,000/-. ñ 
  
BWC India stopped endorsing products after  it came to 
light that manufacturers lied.  
 

******************************** 
 
As of Jan 2013, Israel now officially bans the import, 
marketing and sale of any cosmetics, toiletries or deter-
gents whose manufacturing process involves animal 
testing!  
 
The new law was enacted as an addition to a law en-
acted in 2007, which banned animal testing in the Is-
raeli Cosmetics Industry altogether. 
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